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Creating a personal brand can be a daunting,

somewhat mythical task. One of the easiest ways

to get lost in the process is not knowing clearly

where to start. We covered a lot of information in 

our session with the Charities Institute of Ireland  

"Building Your Executive Profile". 

 

So I thought it would be beneficial to 

everyone to give my Top 10 Guidelines for 

creating a Valuable, Relevant and 

Impactful Personal Brand in 2023.

 



1. Have a Clear Focus

So many people are unfocused on the true value they bring to a work environment.
Decide what your key message is and stick to it, focus on one message at a time per
audience segment. If your message is clear, it is easy for others to remember and
repeat. Make sure all your communications and your Personal Brand Voice reiterate
this message. The deeper your understanding of your key audiences and their
concerns, the clearer the value in your message will be.

2. Be Genuine

There’s an easy way to have a truly original Personal Brand—and that is to be
genuine and authentic. The more “You” you are, the clearer your personal brand will
be in the minds of those you need to value it. The more genuine you are, also makes
it much easier to live out your brand at every touchpoint. 

3. Tell a Story

It’s always easier if you tell a strong story in order to ensure that story is repeated
correctly. Craft a clear and concise, value filled personal brand story creating
relevance in the minds of your key connectors. If you can do that, you are a step
closer to controlling your brand and ensuring that the right messages are being
repeated about you. Ensure people engage with your story by bringing in others to
help tell it. Let others broadcast what you are great at rather than being a single
voice talking about yourself. I will believe more about you if I read/hear/watch what
others say about you rather than what you say yourself. So look for Testimonials and
Recommendations, these are a simple way to bring other voices in, to enhance your
story. Then be sure to live out that story. Make sure that your habits and work
practices, communications and actions embody your story… More on this in point 8.

4. Be Consistent

It’s much easier to be valued and seen if you create consistent and recognisable
content and brand voice messaging around your personal brand pillars. You have to
demonstrate consistency across all your touchpoints...



...Don’t ask me to trust your personal brand and then disappoint me, or worse,
confuse me.  Never underestimate how tiny inconsistencies can derail personal
brand effectiveness and erode trust. This comes back to build on our earlier points of
being Genuine and Authentic, making it easier for you to live out your Personal
Brand. You need to create something people can fall in love with and then depend
on. 

5. Move Past Your Comfort Zone.

Once you know what you are good at, passionate about and valued for, it’s time to
“Get Comfortable being Uncomfortable” as the US Navy Seals say. You will never be
truly remarkable staying within your warm, safe zone, or by imitating others. You are
not stretched there, you become complacent and your Personal Brand will always
reflect that. Use your Descriptor Words (remember those from my session?) to drive
you onwards and upwards, stretching you and making you more courageous.
Remaining fully authentic but a bigger and better version… Don’t fear early mornings,
put your hand up to run seminars, help someone rise, question everything, be
inquisitive… make yourself uncomfortable! Very quickly, it'll feel great!

6. Create a Positive Impact.

Remember the last slide in my session? “People will forget what you said, they will
forget what you did but the will NEVER forget how you made them FEEL” (Maya
Angelou).  Remember that at all times you are your brand, no matter what your
present job is, who you are currently working for, what project you happen to be
involved in or whatever the priority is today... Always keep in mind the impact you
have on others – Make sure it is a positive one!

7. Follow a Successful Example.

Success leaves clues… Have a look at how others you admire go about creating their
Personal Brand. Look at their brand eco-system; where can you experience their
style and voice, how do they position themselves, are they on platforms like LinkedIn
and examine how they engage and bring value. Follow their lead and use their
strategies as a skeleton for how you “show up” on a daily basis.



8. Live Your Brand

As mentioned before, one of the ways you can make building a personal brand
difficult on yourself is to separate your brand from your personal life. While certainly
doable, it’s easier when creating a personal brand to have your actual lifestyle,
personality, values and brand be in alignment. I’m often asked if there is a difference
between “home you” and “work you”. The closer these parts of your personality are
aligned the easier it is to be authentic in your reactions, your daily habits and your
interpersonal engagement.  With this in mind, your personal brand is not only a
reflection of a series of job functions like marketing, finance or technology but an
embodiment of you as a whole person. Aim to have your brand focused on your
emotional rather than functional attributes. People do business with People.

9. Let Others Tell Your Story

Is your Personal Brand what others say about you when you leave the room? Yes, but
it’s so much more than that. It’s their perceptions, understanding, anticipation, trust,
belief and engagement. It’s also your behaviour, communications style, ideas,
interaction, support, network, story and voice. And don’t forget it’s what Google says
about you! 

The clearer your brand, the easier it is for key connectors and influencers to repeat it
correctly. Always remember - the best PR is word of mouth. Encourage others to tell
your story for you. Make it as easy as possible for them to find you, understand you,
value you and tell your story to those that matter to you.

10. Leave a Legacy

A personal brand is a lifelong project that constantly evolves and changes. But it
remains long after your current position is a distant memory. It is a surety you bring
with you always.  Once you’ve built your personal brand with a reputation and
community behind it, the next step is to think about the legacy that you’ll leave
behind. What are the keywords, actions and feelings that you want to be known for?
Building a personal brand is much bigger than building a business. The only exit
strategy is Legacy. 

Choose yours wisely…



If you would like to chat with me about your personal brand,

how to define it and develop it, book in for a 30 minute free

Discovery Session and let’s plan together for your next step.

https://calendly.com/carolokelly/discovery-session

As it's coming up to Christmas I'm offering 20% off coaching

and Personal Branding sessions to members of the CII with the

code CIIXMAS.

Work with Carol:

carol@redstorm.ie |  Call Direct: 0872476600 | www.carolokelly.com | redstorm.ie 
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